EIREEAL

RHIEEAL

SIS
SHMR ¢

BlLEMRRASRENEIER
BILPHRHARE ST BHNTHN

: BlUEmRHARE SR

EIEMRHASRHESRSER
PEREEKSS
PERBSNSIESS
PERBASNEARRHE
PERBSNEIEARE
PEREAABRRENREHE
PEFESRIBNES
RIFEESE
MBEAPERBEERERESS
TEERSEEEY

EREFBIRAT
=REBRHBRAT
OERERMBRAT
RIEX(EEXBRAT
BEYLRHBERAT
SMATREIREIRAT
HMESRRNBRAT
EER&EAROBERAT

BEER - MEESRHBIRAT
FERERHBRAT
EFEERHNBRAT
SRENRHERAT
ITRENRHBBRAT
FRENROBRAT

EPIR 2k =I5
FATEISIRNBRAT  AESkR

PERE10255H318

SILEHRHRABMIENIE —IBEREER

=IHEd]
Y

2011131 Conferencelon iTechnology,
Industrial/Application




. ﬁ@lﬂ%ﬁﬂﬁ.ﬁqiﬁi E%FE FRfftaTE

2015 Conference oninfo :

ITIA2013 3% 2= B &

Session 1 p xS feer B |

1-14F E 4R | IR AFHES Y 55 RF7 1
(Research on bending cantilever beam with composite I-type structure)
BRIE T S TR ME oottt ettt ettt eete s a et et e 1

1-2 A method for generating multiset permutations in lexicographic order
THNG KU bbbttt b e bbb b e i 8

1-37ddfesp Fad4 hunflfez igivmy
(Study on The Power System of Electric-Auxiliary Process Optimization)
R F S FAE B~ 2 S S8 o 15

14 il ez HF 207 RBE it &y
(A Study on High Frequency(HF) Global Communications System with Improving Linear
Congruential Generator)
EPRE BRI b LB FTEAT o 23

1-5 17 OpenCV § 1T A S 8P|z ¥ -1 R E A 5 &)
(An application Based on Face Detection which Implement by OpneCV — Take Internet
Dressing Room as Example)
¥4~ PREEAR ~ FRE R %m&\,43\$%%\$§§ ................................ 30

Session 2 3 & s A2 e

2-1 J* A d BB A 453045 6 4 4 1 7R
(Application of Grey Relational Analysis to Moving Object Detection)
HREEE ~ AR B v T B o 36

2-2 AN HR A B v 2 R R
(Lighting applications based on Fuzzy theory and Taguchi methods)
BUEL P~ FRIP 2 ettt ene 42

2-3% & PHP &2 CSS =28 2_ e rbiz ¥ foig it
(Optimize web development on PHP and CSS framework)
FOR S 0 0 BB TE s 50

2-4 5§ fEE 2 1TV EE R A BT E R L ]
(A weight annealing heuristic method for classconstrained bin packing problem)
R~ FUECE g’;:ﬁsﬁf ................................................................................................ 58

I v 2013/5/31



Azt ﬁ@lﬁ%ﬂﬁ;ﬂﬁﬁ@@é*ﬁﬁﬁﬁﬁﬂé

nference o

Session3 F# P75 2 B* 73

Rt o Rt B iod o - L) B ﬂzﬁ & B —1 Lalolla #&7% % &)
’H‘E‘a NI IE TR oo 62

3-2 Rk W 74 2% 425 --La Jolla & i)
(An Exploratory Study of Internet Brand Marketing Effect: The Case of La Jolla)
U 8 BE T oo 67

3-3 ERP ¥ »23® iz 2 A §
(A Study of Performance Evaluation Framework for ERP)
TR TR FH 73

B4 p EHELIFTE WA
(A Mechanlsm of Innovative Management Using Approach of Remote Custom Group)
FEE N Y T R 81

Session4 2 F A L RFTART |

4-1 Jg* RFID Hopte>t# 5ot iv7n 42
(Applications of RFID Technology in dental impression manufactured Processes)
T v B B F e 89

4-3 Foix B o~ v ek B BT ;}}3 WA F—1 8 Ty FEHREEY | 2%
s b

4-4 ok it BPRY w2 Jgt B R — 0 d tp KORE E s B

4-5 F ik 5 A #H P B e
Jung-Tang Huang, Jinsiang Shaw, Po-Ting Chang, Chia-Hsiang Lee, Emmitt Wu,
WEN-Chia CRA0.......uiiiieeie ettt ettt te et e e nteeseesraesteeneesneenees 121

Session5 Fi & 1 AR

5-1IT g =& IT/nAp3 PERRZFY
BRAT R T T8 AL oo ettt ettt ettt ettt n e 128

1 L7 2013/5/31



. ﬁ@lﬁ%ﬂﬁ.ﬁqﬁ E%FE FRfftaTE

2013 onference on

REAPBEY BEAFIREFEARNEEREFZ A
FIHAE ~ BELTE S BT e 135
5-3BIM Fiueuz ¥ &% R — 14 SRS e pAE AL L b
FI B TR Y EREAR, ottt b ettt b bbb 143
5-4 Facebook #5 %% HRRFHEY A GLAY
(The study of Internet Soual Media Marketing on the B&B Facebook Community Page)
151

£ h e s pRAEY L L Ium

Session 6 7 iv’f‘g F

6-1 128 AR b 3T k2 ATy
(The Research of Online Parking Reservation System)
159

SN - 3 s -y =N
y% ];;]“’ii N i%”%i N ’\::‘4:"52?1\‘) N 51

6-2 Android FEA W 2 WFEZ w275 -0 P 233 % 5 b
(A study on the international language interface of Android smartphone: based on

Japanese support)
BB S TFIE B v F A oo 167
6-3 Android J& * 25\ JRIFEE & 27§
(The Research On Integration Service of Android Application)
BRI~ AL S Z R R e 173
EOEY=

6-4 FF AL Y e shPE T ROFR 2
(The Study of influencing factors on purchase intention of social shopping websites)
181

[ AR 5

Session7 AR AEZ2 F EFE
Sk

R R e L
T s 188

(Applying LS-SVM in Sovereign Credit Ratings)

R = —r%

E o > BT, R

T2 LT REER AR ISy e g f Rh T L R T BT

/4} éj L ﬁ{,ﬁ I}'IJ
the economy changes with data mining

(Explore business reliability under
technique —Comparisons on electronic and Plastic companies listed on the TSE (Taiwan

Stock Exchange) as the example)
FATE S AL L ettt 196
2013/5/31

i 7



. ﬁ@lﬁ%ﬂﬁ.ﬁqﬁ E%FE FRfftaTE

2013 onference on

T-3 MUEEE AL G AR A TR R 2 3R
(Applying System Integration Theory to Personal Information Protection)
e = USSP PR RR 210

7-4 8 SEHIF FFA BT e b Y
(Applications of RFID in gas station)
B T B N B B H ettt b et h ettt b b e 217

Session 8 FF 3 i 31 A2 g B I

8-1 % & AR 3 BRI T2 Bk BBy I B ¥ 2 PTZ 38482 7 2R A4 & 47 R cnif B
(Incorporating Visual Tracking Techniques and Fuzzy Logic Controller for Versatile
Moving Object Tracking Using a Pan-Tilt-Zoom Camera)

F A H S FE TR e et ee 224

B2 ERPH =TT BRI
(Privacy of Digital Electronic Coin Research)
e e I < T <= TP 232

8-3 M A d kAR R R
(Application of grey system theory to contrast enhancement of image)
BRI R v B A v F L e 240

8-4 CryptMongo No SQL F#L &+ 2 # 3
(CryptMongo NO SQL Private Database Research)
T AR B AR i 246

LEIEF B AT
P-0L APP if b f03% & 5o

(APP Roadside Assistance System)
FRARE E TR 2R FET R AKE CET I e 252

P-02 Android App f & 47 I » § 47k s
(An Android App system for emergency notification and safety monitor)
B AT IZ  F 28 v R T i 255

P-03 4 £3p4 §1 = —* § 5 RFID p & it § 12 k't
(An Intelligent Shopping Assistant for Shopping Mall RFID Automatic Management

System)
B~ FE T B v B 2 e 263

v L7 2013/5/31



v'. . : 51 £
, s oﬁ&%ﬁ@ﬂﬁiﬁqﬂéﬁﬁﬁﬁﬁﬁ aE

. .
TR
2013, niinformation Teg

P-04 RFID 5% [F] PR A% g 1L & 3t
(RFID Amusement service management system)
FIRET ~ 333 ~ T ITHE S 7 F R i 271

P-05 B4, F1 efagt -k 3
FIE7 S HRAELZE ~ AT S 32 7Y 2 e 275

P-06 Java ME % 3+ #3352 #7 7
(Java ME Development on Board and Mobile Games)

BB RITIE PIR  BRE S FE T i 280

P-07 Android & 5 e+ 25882k 3+
(Design of Mobile Games on Android Platform)
FREHESEFZT DRI E B 285

P-08 B 4 § * ip Bdy o *h UGN K
(Development of an IR Remote Controller with Vocal Control Capability for Diverse
Devices)
B B B 2 P ettt 290

P-09 &t itz BP 2 B EY
E R BT F IR A EE s I s T e 298

P-10 Bpt et s gy B EFNZ 2 £ B R Y
(A Multlple-case Study of Factors Affecting the Operation of Online Group-buying

Websites)
PREE CHECFHRFT P REEEIE ST E B R e, 301

P-1ll Al &g T p b2 & %
(The Construction of Materials Sorting and Monitoring System)
BEA SHImRE S FEEL IR 2 v B IR 309

v v 2013/5/31



S03-01-ID02

g%ﬁ&i@h%ﬁﬁmﬁﬁéa%ﬁgmaﬁv@

MR EENRRNER ST EHEERER - L La Jolla 8475 HE A5

HEE
EJEH R KE
BAVEER
BNIEHER

Email: cclin@im.tpcu.edu.tw

PR

La Jolla 47EHEEKSEAEMAT —ERFFERE/EH

BIEME , (BATIEMEEE | RAMKITIHR
B% , AISLE 4B, KA RIELR A& K4S
FEIBEE , HIEREIR A onhE M B E.

AHRRA La Jolla BETEHEEASEREM AT A6 , ]
AR MASE BN EFRBASRIEZE , mhE
MEBRPEBREEAZEHEENRER | XA
REET, EESMT. EEOIRERE |, RERKEL
e

FSRT: ML, MEMNE. HEEREE. &
F#1T8H. La jolla RE7EHE

Abstract

La Jolla, the boutique selling Titanium Germa-
nium bracelet products, has been operating in
physical store model. But in order to increase
visibility, they start adopting a new marketing
strategy. Through Internet, they create an official
website, discussion forum, and join major Internet
channels to boost the brand awareness

We use descriptive statistics, reliability anal-
ysis, and regression analysis to analyze, after
introducing e-commerce business strategy, if La
Jolla’s brand awareness and reputation influence
consumer satisfaction. We conclude this study with
recommendations for future business strategy.

Keywords: Brand Reputation, Brand Perception,
Consumer Satisfaction,Brand Marketing,La jolla
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Figure 1. Bf 5554

B E D EAT RImE , AN AREH
#i%%%iﬁwﬂﬁﬂq%”rﬁ/i 2 610 #[E
WBEE4ELL 603 4, BEEE 599 4.
Z:ﬁﬁﬁ%ﬁ%%érﬂ?ﬁ%ﬁwﬁ&u? (https://

docs.google.com/ spreadsheet/ viewform?

formkey=dEhUdWxQcHViN3Ricm5FMFF60VJqYVEGMQ

# gid=0)

MIERET AMRES LB UATH « BIEHE
HBIBBEGBEST , RRNE  BKEEE
174 , Lalolla B4/ EHESKSERERIHEBTTA
F—ER : BB B A R EST M R
EH , BERE , TEHE , B,
FIE  ABIKIBEETTA , EBMEK LLH
g —EAREZ/ENBREY , B
ARG TEE R, AR EY R AR, 48
LSS, KERNRNEXENEER.
F=EB4 : mhREANE | ERMEELHESRE. R
AUENEMERGELEL RN,

%%ﬁﬁj\ : LaJolla 447E AR IHE & 1 ?% ,
AENEIR Lalolla %/Ezﬁﬂ(%*ﬁnnﬁq
Tﬂﬂﬁ SENAEBIE , RATT E‘]%‘E = nﬁi%
BN Lalolla é?é/ﬂ&#ﬁnn EABHEEIRE
ngﬁaﬁjﬁ EEE R, RIBENE L. RS

T

2. MEATR

2.1.

1) ARRRESR

SRR

EEITHHE S
ical Association, AMA HiERE
8 (Name) zAzg (Term) 155

(American Med-
R H
(Sign) &M=

(Symbol ) %5t (design)
R3EFE (2003) MIFAEMBME. Fl2E, RBE.
ﬁ%ﬁﬁﬁ\ EIE@EEEEQ%\ EHE.

63

3)

Sappington and Wernerfelt (1985) 135
Eame—EE E‘]E% AR TFHEES
HNERNERME ’I\E,EEEQZ;EEIE@
EuuHﬁ%fﬁﬂ%&“ﬁﬁZmﬂl‘/\j EEn A AR E R
Blackett(1988) fhh# 4 & 2 dnhE(EMEAAZ L,
HEIRT 40 MEMNES BB, MhEs
METHILAN—EEEGRH , NMERR &
iR —EEEREER  FTEMMERUNE
ETH, MEABEHAMSE BB NTIERA
—IHEE, HEET 5. B, i, IFE
B—3k,

anhEENE Aaker (1990) H§/BEEEH AN
BREERAHEEERE —IAR H$J§nnm
eI MIRRAIKEE |, SUHEBHE ) &

K ARSI AR, ﬂ%nnhﬁ%nniﬂﬁ?&é
HAmENTEMEFREE. Keller (1993) fuh#
RHET3E8 nnﬁ%?ﬂzr&nnﬁﬁﬁfﬁﬁﬁﬂﬁ%iﬁﬁﬁ
)ﬂ(éﬁ%nﬂfﬁﬁ_t HRintHEE NS &
%ﬂuﬁkﬁﬁ ERAEEETAN—BEEM
Newman (1957 ) A—TBLMERAA BRTEAS
REEESR  WERIRE BREH MM RER
Bizh , W ﬁﬂﬁﬁﬁiﬂ‘]ﬁ%ﬁ SR BB
ZREME |, NThEE, &%, e, O HE.
unﬁE'foé Aaker (1996) n:u;’jnnjﬁ*&*—fﬁ]\

Ao nn}ﬁﬂ]:&}# Brand Awareness) (2)
DDH$EFnJJer Brand loyalty) | nnﬁ%%ﬂ%nn
& (Brand perceived quality) . (4) Gah2EA8

(Brand Association), (5) ﬁ{ﬂuuﬁﬁi%ﬁ%
(Brand Speciality Asset) .

Keller (1998) #5i , MMEERERESE : (1)
cmhE A (Brand Salience) : THE & W]
Eiuﬂﬁi’ﬁ%hf“ anh#4R%L (Brand Perfor-
mance) ﬁ&/ﬁg%mﬂ?ﬂﬁlﬁ FE, (3)

uuﬁ%ﬁ% Brand Image) : /ﬁ%%/uﬁqfﬁﬁ\
énnﬁ‘]m% WL | (4) FhhEFET (Brand

Judgment) /ﬁg%ﬁﬁ’f H@@fﬁﬁﬁﬂqmﬁﬂ
FIER , (5) duh#ER (Brand Feeling) : nuﬁ%ha
TR BRI 2 AR j?.%i@nﬂ—fﬂ‘]ﬁ?%l
ShR8XRS (Brand Resonance) : Ei‘}‘é]%%ﬁ:ﬁ%
FEMREER , RHEEREDRIEEITE
EERARERE , IEHBAREEEE
RITAEHE.

FIRWER MEW (2005) 15 EIRIWE
ERBRENEREHEEHNTIBENE
mnEk AR 7, EHE ;ﬁgﬁiﬁﬁﬁ?miiﬁ
Cardozo(1964) fx4cied TEEEWEE . 2
BEE  HAERE ﬁﬁ&t%‘fﬁﬁgﬁﬁﬁﬁﬁiaﬁﬂz
EZEHWREE , DEREEEBBEERZ®
% Churchill and Carol (1982) iRAfEHI&
Lt (Conceputally) , BE%ME 2 —FElHH
FREMGER  HEHRBEERR THBE
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BRI A A R ) B TTRHARI A FTEA
B ; Mik{EL (Operationally) , EEZ = BN
e, HoTIE BiHER R H R AR B
ERRENINAAERIRE.

3. RsEREEIR
3.1. RS AE

AFRF PG D ITEHERFE SPSS 20 AT
BESHT, (ERMAITINT
1) RMLET - DITERAREEEPMR  FAH
B, BELEMENENTL
2) {55947 : A Cronbach's {EKSEE B ERM
A —BtE
3) REN : TEBHEERRSEH (MHE)
ZER, MR DRMEES , BEERFR
AP R ER
4) BEBEIEE : MITEITEERAERE
AR RS . MEBE, HEEREE
Z B, A REEREEN AN ER,
MHEESTEUMEKENEB XE SENE. &
MR HBEEWEEBEESE DT REREEK
BEBRBAL
YR ERIEE
1) SEMERE 8 EHAMMNGRERIF. &
SIS | REMEL GRS, RSN
HEHRRE. FRNESSEBERE. ¥
EERNEE. REMEE
2) MMMEEEAS 10 EEBES. MEER. &
YERPRL (CRl4FtE), HADRAZ R FE. Himatas (R
. EERE. AERE. BERLNEE.
SRR . RRETR
3) IHEEWEELSE 10 HEER. REEL.
RIEMRL CRERME), HtbBE R IE. B
ERE. BERE. XEmRE. EEELHNE
B, mEmeE. SR
PHTEER AR AR G &N T M3 %A
N, ST PTREEEB KSR N E I TRIG AT (137
& 603 RAFERIERNIFE, B¥ESE 599 #H
AR AR A BRI DT 4ERAR
1) BM{E 50.1 %t 49.3% 803k 1 FioRn
2) AN A 18 AT 9.6%. 19 25 5% 71.5%
. 26 35 B% 9.8%. 36 40 g% 2.7%. 40 L
; 5.8 % AMEIHEIHINFEIENES. WK 2
7N
3) HBEAE 2FLUT 4.1% SF (§5%)19.4 %,
=R 5.3% K2 64.1% FE+ 5.3% &+
L7I%BBEREREUKRS 64.1%AKRS . WK
3 iR
4) THEM'E B4 52.4%, RIS 29.4%, HiYs
¥ 35% BTN 4.3% BHE 85% BEXR

e _...'013
A 2013 S AR R E R R g
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13%HENTENLE 64.1% AKS.

& 4 PR

Table 1. EAZERL (MRY)

RER Btk
B4&E 302 50.1
THE 297 49.3
483N 599 99.3
ERE 4 0.7

Table 2. EAERL (FH#Y)

R Btk
18 BEAF 58 9.6
19 25 3% 431 71.5
26 35 3% 59 9.8
36 40 3% 16 2.7
40 A E 35 5.8
4BF0 599 99.3
EiRE 4 0.7

Table 3. HAZH ()

/o ot
ST 25 4.1
= (5%) 116 19.2
=R 32 5.3
K& 384 63.7
BEtx 32 5.3
&t 10 1.7
4EFn 599 99.3
ERE 4 0.7

Table 4. EAER (TIEMHE)

R Btk
24 316 52.4
RFEE 177 29.4
RITEZE 21 3.5
/N4 26 4.3
B 51 8.5
KE 8 13
4BFN 599 99.3
BERE 4 0.7

BAEHBARECRY, HAHAT R8I
EMEEINRERIBER FESN : CEITE
IS RS RIRETE E AT ARG EE
AATATRIG AR B BB E EABEM AR THRA

64 7
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BRiER&E EAN SEESMEEERTEL
Nunnally(1978) FBAEE 0.7 A ERRSEE —I
BEKXR 0.7
ARRHEE 3 B, [EEONEERER
) SEhS%N2 Cronbach's Alpha {H 0.936 #3k 5
iR
2) FRREERLE Cronbach's Alpha {H 0.958 3% 6
BN
) HEEWE
x 7 iR
PA\_E1ZSE Alpha B Kt 0.7 PAERATRAHR R II%E
HABNENTEE.

= & Cronbach's Alpha {& 0.969 %[

Table 5. {5 (fRAEANE)
5% Tag ARMEE Alphaf
ShhRanE 48 1 3.7753  0.7479 0.936242
408 2 3.7483 0.79497
ME 3 3.8345 0.80373
M 4 3.7500 0.75513
M8 5 3.7534 0.77393
M8 6 3.7534 0.77393
M8 7  3.6909 0.80231
Table 6. {55 (fRhEELE)
R Fag ARgEE Alphaf&
RheanE ®EE 1 3.6835 0.82500 0.958532
B2 3.7089 0.83439
BE3 3.5949 0.85266
BB 4 36456 0.75987
BE5 37468 0.83924
BB e 36456 0.78508
BT 3.6709 0.77900
B S 3.7215 0.84636
BtA9 36456 0.81709
BH 10 3.7848 0.82696

Table 7. (5 (HEEWREE)

R g ARMEE Alphaf
Mg REE L 3.233  0.97143 0.969024
WEE 2  3.4667 1.10589
WEE 3 3.5000 1.00858
WEE 4 35667 1.13512
WEES5  3.7000 1.08755
WEE 6 35667 1.16511
WEE 7 3.4667 1.00801
WEE 8  3.6333 0.99943
WEE 9  3.4333  1.04000
WEE 10 3.5667 1.07265

65
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RAES ATRISHEHEIEEZERE , B
A2 8 FEMAAEANE . 10 FERAAE . 10 HINE
EMERSEYUERUESHEHE S E
HE FEERRE= 1. FERE=5). KMERS
ZER, %ﬂKMOMﬁﬁ“ﬁ&E&ﬁﬁﬁﬁ

) SRAEAIE KM0=0.926 Kt 0.9 TR
B ig{E Bartlett BFKTEHR{E 3210.519 #ZaZE
.000<a = 0.01 B RERHEE BEREN
M AR E RN 1 ZZ4EH 7 FE
BURMEA 1 EREEH (T8RS 2R
72.457 UJfRRER 72.457 %, FEAMRIEUEEN
* 8 7R,

2) GHREEEEE KM0=0.899 Kj4 0.8 RARNITH
{B{E Bartlett (AEKTEAR{E 800.032 BAZE M.
000<a= 0.01 BIRERHEFR BEREMMT &
EBOAFMEE R 1 ZAZHERS 7 B EURMEA
1 EREH (E ) 2E#R 2 73.020 7]
fi#kER 73.020% 0%k 8 FizR.

3) JHEEZREE KM0=0.788 Kit 0.7 RRH
M Bartlett (UEKTEAR{E 420.646 BAZEME.
000<0.01 #/RERFEE BEERE DT AF
MFHEE RN 1 2428 7 B A 1
BEREH (E8D) &5 Rr 78.632 AIfi
A 78.632%N3%K 8 R

Table 8. REH#T
RAEHHT KMO  Bartlett SERRES
WEE 1 3.233 0.97143 0.969024
WEE 2 3.4667 1.10589
WEE 3 35000 1.00858

B2 B8 AR 3 ERaheE R
RBEEESN , ARBHEKRK 9 FrRATHE
1Iszu§i5M BAER MG AR

H1. SRR 4N e BB F R KRR, DA
F’ﬁl@ﬁmﬁ*ﬁ FEHA : EEREL 0.480 ¥
TH (R FAH) A 0.231 FBM R FHEA
0.220 , WEEHBREOEHEA 0.492 H t
{E 4.678 BAZMEEA =0.000<0=0.05 , 4%
RAFZANRSEH 5 2YHEDREGEL
2 EERR ; BRHERS M FEELR
Bz , Re] FE ke B R e R B R R
EHEIRZBER = KL, anF&k 10 FiR.

2) H2. AR ESEEE M EE A RAENA.
DS EEFENTEEAZEEHME S 0.060
H t {f 0.647 BAz=1MEA =0.524<a=0.05
A5 R 2L A RS EUN B 2 D B
BAifE 7 BB , B SRS HER
EESHFZRNTEL R EEEEE R
,F%EJEﬁ RAEMNRIRZBRR = AMAL. Ik 12

No
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3) H3. M BEBHEERE WMEE A HENE
%, LB ELFIITEES  BEMEBEHR
% 0.893 FISEE (R FH) A& 0.798 8
B R FEAHA 0780, mEEMRBEE
BR{EA 0.692 H t {H 7.832 BEEMMEA
=0.000<0=0.05 , &R AZA RS FE
P ERFRFEEE EEES ; B8l
R HBEEEELSRZ , AT EYE Rk
MESHEEREEAHENRFZR B =
MAL, anFk 11 Fiow.

Table 9. {R:%

1BRR MRS ZiEHE B ¢ R

H1 fRERANE — QAR 0.492  0.000 4.678 A{AL
H2 kAR — JHEERER 0.060

H3 RS — JHEEWEE 0.692 0.000 7.832 3L

0.524 0.647 RREE3L

Table 10. fAEEEIFF (REEL : FERIEM)

HEE fintE  BRERE

etayBp ¢ e

(EH) 0.249  0.105 0.480 2.375 0.020
BUMMEE  0.492  0.105 0.480 4.678 0.00

Table 11. FYEE[E]EF (K& : /MERIEMH)

HER fintE  BRHERE

etafic qaEtE

(EH) 0.158  0.103 1531 0.140
BIBME  0.692  0.088 0.857 7.832  0.000

Table 12. fEE[E5F (k&8 : WEEHEM)

HER fintE  BERE

etaYBC ¢ BAEME

(EE) 0.158 0.103 1.531 0.140
MEMAEE  0.060  0.093 0.071 0.647 0.524

4. wEmIER

AP RABTER , BB TR BIEEE N
EE  (EREBREGZIRMMERTE.,

Rt A RERCERH S ERSBRREER
SRR ANE | BERMMNERSMEEE
MBS RSB mENETEERRE. B
MBI T RS R R B E AT EMERY
EEWIR SR A B E S AR A AR
mnE , BIa0 : IEFAE SRR A TARIRS | FRUE
%%ﬂﬁﬁﬁ']%ﬁnnxz IR T @AM, MERRFEK

SHESHEM , MERHES B MNEERS
H LR TR A
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